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This edition of MRM News Bites features Yum! Brands and The Habit, Chase and DoorDash, Waitr,
Local Foods, C3 Signature, Pudu Tech, Southern Glazer's, Voodoo Doughnut, The Friendship Café and
Digital Signage Expo.

Becoming More Kid-Friendly

C3 // Creative Consumer Concepts (C3), a marketing agency that helps restaurant brands connect to
families with children, introduced a new product line, C3 Signature, offering a variety of kids and family
entertainment products that allows local restaurants to offer big-brand ideas that still help reinforce
local restaurant identity. C3 Signature includes a variety of personalized kids' meal entertainment
options such as activity books, menus, cups, crayons, and meal bags.

“There are small ways to make a big impact but for those independently owned-restaurants, there are
very limited options for entertaining kids,” says Jennifer Loper, President for C3. “There is a glut of
inexpensive and low-quality materials that have little relevance with today's consumer or direct ties
with modern brands, which we specifically address with C3 Signature.”

C3 Signature offers quality games and activities to foster and promote a range of interactivity between
kids and parents, turning a dinner into an experience. Research shows that casual dining restaurants
see an average check increase of 275 percent when Kids ages six to 12 are present compared to an
adults-only group, according to NPD's CREST® service.

“When making an out-of-home dining choice, children influence the head of the house and more often
than not, they decide where the family eats and how long they sit at an establishment,” says Loper.
"With Americans dining out more than ever, it represents a great opportunity for restaurant operators
to appeal more to the family dynamic.”

The products are ready-made, but also offer restaurant personalization and are specifically designed to
serve the needs of both casual dining and fast casual restaurants, enabling restaurant organizations of
any size to have a strong kids' program. Personalized products feature templated designs with the
option to include a restaurant’s brand name, logo, menu and pricing.
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