Pizzq () NEWS SUPPLIERS FRANCHISES RESOURCES WEBINARS PODCASTS EVENTS SUBSCRIBE
marketplace.com

Franchising | Operations | Marketing | Food & Beverage | Technology | Staffing | Payments | Delivery | More Topics

Grow family pizza sales with this
Innovative strategy

Pizza brands know how important families are to their business. Here's how to stand out in a
crowded field by enhancing family pizza night.
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Families are big traffic drivers to pizza restaurants. For families, ordering
pizza turns a night at home into special family time. What if your brand
could enhance family pizza night with branded entertainment while

simultaneously growing your sales and brand affinity among families with
children?

Being family-friendly drives sales

Pizza brands know how important families are to their business, and the
numbers prove it: According to NPD, a whopping 43% of traffic to pizza
restaurants, both on and off premises, is from families with kids 12 and
under, a full 16 percentage points higher than the restaurant average family
traffic, which is 27%. Not only that, but families also consistently bring in
checks that are significantly higher than the average customers.

We know that catering families with children is about more than just
delivering great tasting food and service, it's also about delivering a
memorable experience. Given that families are such revenue-drivers for
pizza brands, it makes good business sense to pay special attention to them
and innovating the at-home pizza experience. How? By enhancing family
pizza night with branded entertainment and strengthening families'
emotional connection to your brand along the way.

How pizza brands can enhance families' pizza experience

We conducted a study to dig into families' pizza experience and how it can be
enhanced. For most families, ordering pizza is a way to relax and have fun, a
chance for family bonding, and a a special treat for the family. In other
words, family pizza night is something special!

What's more, parents told us that a pizza brand could really stand out and
enhance their family pizza night tradition by offering a little extra surprise
with their pizza order: 92% of parents like the idea of their pizza orders
coming with family-friendly items or activities. Why? Here's what parents
had to say:

e "I'love places that will do something extra for the kids. Sometimes we
parents are so tired, it feels like we're kind of being taken care of, too."

e "My kids would love it and will be wanting to order more often."

e "I think it'd be an innovative idea to offer something more for families
as a thank you for choosing their restaurant over another."

Entertain families and they'll reward you with more orders

Not only do parents like the idea of family-friendly entertainment with their
pizza order, but they also tell us it would increase their pizza orders from
that brand. The majority of parents agreed: It would make their kids more
excited to order from that pizza restaurant, it would make that pizza
restaurant stand out from the others, it would make them more likely to
order from there, and it would make their pizza order seem like a better
value for the money. In other words, leaning into special family time and
enhancing the at-home pizza experience is just good business!

Rise above the crust

Your restaurant could be the first to make family entertainment a part of
your brand's at-home pizza experience — no other pizza brand is known for
this.

Family entertainment could mean anything from family activities to kid-
focused games, conversations starters to branded items that live on the
home, analog activities to digital tie-ins. The possibilities are endless! At-
home family entertainment are about more than keeping kids busy, it is a
chance to encourage creativity, imagination and relationship building. The
goal is to bring your brand's personality into families' homes and make their
experience with your brand truly memorable.

Are you ready to rise above the crust and take family pizza night to a whole
new level?
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KEEP UP WITH WHAT'S HAPPENING IN THE RESTAURANT INDUSTRY

Subscribe now to the Restaurant Operator Daily, which brings you the top stories from Fast
Casual, Pizza Marketplace, and QSR Web.
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